
Group 2: Communication and CSO  

Using communication to disseminate climate information   

INSTITUTION  PRODUCTS  APPROACHES/HOW? CHALLENGES GAPS  
 

NDMA Annually received JAS and 
shared with various 
stakeholders  

This information is shared 
through: 
-Face to face meetings 
-use of media-(radio, 
newspaper)  
--Email list serve  
-Use of regional disaster 
management committees 
and structures,  
VDCs 
 
 

-Bulletings are sent to 
individual who might not 
be proactive to widely 
share with all relevant 
stakeholders 
-Had to reach populace are 
hardly reach through this 
medium 
-key stakeholders left out 
in the email list serve 
-lack of a functional 
coordination mechanism 
 

-Use of Hotline via various 
GSM operators 
_use of television  
-partnerships with 
universities, MOBSE and 
higher institution of 
learning in terms of 
research 
-use of giggles 
-use of social media 
 -email list serve should 
include all staff and 
relevant stakeholders 
 

Water resources  -Seasonal weather 
forecast 
-Daily weather forecast 
and bulleting (marine 
forecast,  aviation, for 
research) 
-10 days agro-
metrological1 bulleting  
-Production of weather 
glossary 

-Websites 
-use of media-radio & 
television 
-Traditional communicators   
-Email list serve  
-use of phones and its 
related services like CUG, 
bites etc via listerners’ 
group in 14 sites 
-use of drama troops  
-early warning bulletings 

- weather forecast in 
effective as it does not 
reach the hard to reach 
- weather forecast is once 
in 24hr 
-weather forecast is only in 
English 
-email forecast is valid for 
72hrs and is also only in 
English 
--pilot sites are 14 for a 

Seek partnership with 
MoHERST ( universities 
and institution of 
learning), department of 
information service, 
directorate of health 
promotion, MOBSE (Non 
Formal unit, 
Environmental Clubs in 
Schoolsassociation of 
health journalists, GPA, 

                                                            
1 Application of metrology on crops calculated in degrees taking daily  



for food security, market 
analysis, cattle movement, 
seasonal outlook, in every 
ten days from May to 
October 
-produce cabinet paper on 
seasonal outlook for 
decision making 
-embark on community 
sensitization via community 
radio and outreach 
television  
-Mail circulation 

population of 1.9m 
-interpretation of weather 
information 
-inadequate human 
capacity 
-disseminate of the 
weather forecast to all the 
end users in all languages 
in a simplify languages 
(MOBSE can be an assets) 
-retention of trained staff  
--interpretation of weather 
information 
-inadequate human 
capacity 
-disseminate of the 
weather forecast to all the 
end users in all languages 
in a simplify languages 
-equipment currently in 
use are old and not in use  
-data is not always readily 
available and in complete 
form which affect the 
information to be shared 
-mobility is a challenged   
 

Gambia maritime 
administration, GCAA 
-partner with private radio 
stations, GSM companies 
-produce own radio giggle 
and share with media 
outlets 
- Use of music with 
renowned musicians 
-lack of interest from 
community members 
which needs to be built 
via sensitization for trust 
and utilization 
-more investment on 
capacity building and 
recruitment of the needed 
human resource 
-invest and incentivized 
trained staff  
-more investment on 
capacity building and 
recruitment of the needed 
human resource 
-get up to date 
metrological equipment 
Press releases 
- 
-  
 

     

     

     



     

 


